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PROPKIVA MEDIA

EXperience the
destination first.

Property and lifestyle digital magazines, cinematic
content and campaigns that bring a place to life.

DUBAI - LONDON - HARARE - NAIROBI - JOHANNESBURG
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DESTINATION MAGAZINES

| ife Comes First.

One magazine per destination. Tell the story of
the locality, then introduce the real estate.

Destination. The sights, attractions and
culture that define a place.

Lifestyle. The pace, pleasures and practical
feel of living there.

Real Estate. Homes and developments
presented within the destination story.

Progress & People. Development updates
and interviews with key figures.

Dubai - London - Harare - Nairobi - Johannesburg
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THE CONTENT STUDIO //
-

Stories With Depth.
Assets With Purpose.

A coordinated visual and audio language across
the buyer journey.

Feature Film. Cinematic storytelling of the
destination and development.

Photography. Location, lifestyle and property
imagery.

Digital Visuals. Motion graphics, 3D and
development assets.

Podcasts. Local voices and the sound of the
place.

Virtual Reality. Immersive destination and
development experiences.
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CAMPAIGN ASSETS

One Identity.
Every Touchpoint.

Carry the same story from the first advert to the
campaign landing pa

Real Estate Branding. Identity and positioning for
developers and developments.

Social Media Adverts. Campaign edits that lead
audiences into the magazine.

Premium Material. Digital and presentation collateral
designed around the brand.

Landing Pages. Campaign destinations that
introduce projects and capture interest.
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CONNECTED DISTRIBUTION

Turn Attention Into
a Conversation.

Media sets the invitation in motion and connects
naturally to the rest of PropKiva.

Attract. Lead with destination stories, photography,
film and sound.

Engage. Give buyers a deeper view through
magazines and campaign pages.

Invite. Carry audiences into launches, streams and
hosted experiences.

Connect. Feed campaign responses into KIVA Pulse
Platform for follow-up.
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PROPKIVA MEDIA

Build Desire Before
the First Visit.

Shape a media brief around the destination, the
buyer and the property story.

* Scope the magazine, content assets and campaign
touchpoints.

* Keep every visual and message in one coordinated
brand voice.

* Connectinterested audiences to Events and KPP.

Let's Talk Business

Neville

Customer Experience Director

+263 78172 1121
neville@jdaconsults.com

propkiva.com
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tel:+263781721121
mailto:neville@jdaconsults.com
https://propkiva.com
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